
PROGRAMING 

CBS moves into moviemaking 
Columbia Pictures executive recruited to head division; 

theatrical distribution here and abroad is stated aim 

CBS already owns TV and radio net- 
works, a baseball team and a guitar man- 
ufacturing company, among others, and 
last week spread into an area more in- 
timately allied with its main activity. It 
established a division for the production 
and distribution of feature -length the- 
atrical motion pictures. 

Details on its latest undertaking were 
skimpy. John A. Schneider, president, 
CBS /Broadcast Group, who made the 
announcement Thursday (March 16), 
said the president of the new division 
will be Gordon Stulberg, formerly vice 
president and chief studio administra- 
tive officer for Columbia Pictures Corp. 

"The formation of this division," Mr. 
Schneider said, "is the first step in im- 
plementing CBS plans to produce and 
distribute full -length feature motion 
pictures to theaters in the U. S. and 
overseas. These theatrical films will be 
made both in this country and abroad." 

The headquarters for the new divi- 
sion will be at the CBS Studio Center, 
North Hollywood, Calif. It will have 
offices in New York and London. 

Mr. Schneider said further details 
will be announced at a future date. 

Background Mr. Stulberg's resigna- 
tion from Columbia Pictures was an- 

pounced on Thursday, a few hours be- 
fore CBS released its plans in the 
feature -film area. Mr. Stulberg joined 
Columbia Pictures in 1956 and has been 
vice president and chief studio adminis- 
trative officer for the past six years. 
Earlier, he was a member of the law 
firm of Pacht, Ross, Warne and Bern- 
hard. He is a graduate of the University 
of Toronto (1946) and of the Cornell 
University law school (1949). Mr. 
Stulberg is a member of the bars of 
New York and California. 

Though CBS offered no additional 
information on its plans, it seemed 
reasonable to deduce that its move into 
feature film production and distribution 
was dictated in part by the dwindling 
supply of motion pictures available to 
TV. Following their presentation in 
theaters, the films produced under the 
CBS imprimatur will be funneled un- 
doubtedly to television. 

CBS becomes the first television net- 
work to establish a full- fledged motion 
picture operation. NBC has established 
a relationship for production of motion 
pictures expressly for TV with Universal 
Pictures handling the actual production. 

Over the past two years there have 
been a growing number of broadcasters 

Sandstrom joins vigilantes in rescue of Dillon 

When some Madison Avenue bush- 
whacker gunned down Gunsmoke 
from the CBS-TV fall lineup, Jay- 
hawkers bristled at the though of 
Kansas's historic Dodge City, series 
locale, fading from the nation's TV 
screens. 

The cries of protest were raised in 
countless outpourings from the 
state's broadcast stations, newspa- 
pers and magazines. But some, such 
as Thad Sandstrom, vice president 
and general manager of WIBW -AM- 
FM-TV Topeka, went further. One 
result was a formal resolution from 
the Kansas House of Representatives 
urging CBS-TV to reconsider its deci- 
sion. Copies of the resolution were 
dispatched to both the network and 
Gunsmoke star James Arness via 
the ZIP -code version of the pony ex- 
press. 

It worked; CBS -TV noting this 

and reactions in other areas to the 
cancellation, changed its mind and 
rescheduled the current Saturday 
night series into a Monday evening 
slot next fall. 

The happy Kansas house, mindful 
of its proper up- bringing, immediate- 
ly put through another resolution. It 
commended CBS Inc. President 
Frank Stanton for the newer decision 
and also tendered a vote of thanks to 
Mr. Sandstrom, whose station is a 
CBS -TV affiliate, for his part in win- 
ning the reprieve. 

And, if one of these days, Dr. 
Stanton moseys down Dodge City's 
Old Front Street in company with 
Matt Dillon, Doc and Festus, it may 
be because the resolution also asked 
Mr. Sandstrom to invite the CBS Inc. 
president and the entire cast of Gun- 
smoke to come set a spell with the 
Kansas legislature and in Dodge City. 

who have moved into the sector of pro- 
ducing features, with some theatrical 
exposure before TV release. But these 
projects were billed as co- production 
transactions with the broadcasters select- 
ing a producer and providing part or 
most of the financing. RKO General 
and Westinghouse Broadcasting are 
prime examples of this category of 
broadcaster -turned -movie entrepreneur. 

Indication CBS's flat announcement 
that its features would be for theatrical 
distribution and its appointment of a 
top executive of the caliber of Mr. 
Stulberg clearly indicates that it intends 
to produce films with a relatively high 
budget and not the modestly priced 
productions that are aimed primarily 
for TV. 

CBS apparently has been preparing 
carefully for this latest enterprise. Only 
a few weeks ago it announced the 
purchase of the 70 -acre Republic 
Studios facilities in North Hollywood 
for some $9.5 million from Republic 
Corp. (BROADCASTING, Feb. 27). Re- 
public's lot bad been named Studio 
Center by CBS since the network leased 
and operated the studios beginning in 
May 1963. 

It is this lot that will house the CBS 
motion picture operation, The Studio 
Center contains 17 sound stages and 
special -effects and prop departments. In 
recent months, CBS added two new 
sound stages and constructed a new en- 
trance. 

CBS-TV this season filmed there such 
shows as Gunsmoke, Wild, Wild West, 
Run Buddy, Run, Gilligan's Island and 
It's About Time, and plans to also film 
Cimarron Strip and He and She, both 
of which will be on the 1967 -68 sched- 
ule. All the shows produced there this 
season, with the exception of Gunsmoke 
and Wild, Wild West, will be off the 
schedule next season, but CBS had 
planned to continue leasing space to 
other production units. CBS also has a 
25 -acre CBS Television City facility in 
West Hollywood. 

Mark Century plans 

9th breakfast seminar 

A breakfast and programing -sales 
seminar emphasizing the selling of radio 
on the local and national level, will be 
held the morning of April 3 at the 
National Association of Broadcasters 
convention in Chicago. 

Mark Century Corp., New York, 
under whose auspices the program is 
being held, released details last week 
of its sixth annual seminar. It begins 
with an 8 a.m. breakfast followed by 
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